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Forward Looking Statements
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subjectto risks and uncertainties that could cause actual results to differ materially from those anticipated as of tbitligte
presentation. Important factors that could cause actual results to differ materially from these expectations include paineitigings,
the following: a further slowdown in the growth rate of the Chinese economy or a decline in the growth rate of consumengpend
China; potential weakening in the high efficiency boiler market segmentinthe U. S.; significant volatility in raw pratesabur
inability to implement or maintain pricing actions; potential weakeningin U. S. residential or commercial constructisiaatiipin our
replacement marketdoreign currency fluctuationsnabilityto successfully integrate or achieve our strategic objectives resulting from
future acquisitionscompetitive pressures on our businesses; the impact of potential information technology or data security breaches;
changes in governmentregulations or regulatory requirements; and adverse developments in general economic, politicahessl bus
conditions in the key regions of the world. Forwdodking statements included in this presentation are made only as of #te aof this
presentation, and the company is under no obligation to update these statements to reflect subsequent events or circumgttinces
subsequent written and oral forwartboking statements attributed to the company, or persons acting on its behalf, are quadiitaely
by these cautionary statements. This presentation contains certain®AAP financial measures as that term is defined by tGe $oOR
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Investment Case

Manufacturer of residential and commercial water heaters, boilers

and water treatment products

Market share leader in major businesses A o S
Stable/growing North American replacement market; operating LISTED
leverage as new construction recovers

Strong balance sheet and cash flow to support future growth &

share repurchase N YS E

Strength of our premium brand, distribution, manufacturing and
iInnovation provide clear market advantage in China

Organic growth of 8 percent (in local currency) for next several
years
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for non-operating pension
costs and certain non-
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Adjusted EBITDA
2010 10.6% of Sales
2017* 19.8% of Sales
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Segment Revenue

A Water heaters growing :
A Lochinvabrands growing 89 North America 65%
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Rest of World 35%

ow A China/lndia = 94%
[ R A Europe/Middle East = 6% J

2016 full year
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U.S. Water Heater Market Segment

Residential Market

50% AHRI data + tankless:
AOS actual shipments
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and AOSestimates of
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starts: 2.1 million

U. S. Residential Water Heaters [ Peak housing }
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U.S. Water Heater Market Segment

Commercial Gas Market*

2016 market share data

AHRdata:

AQOS actual shipments and
AQOS estimate of competitors
shipments

v

* Commercial gawater heater
segment as defined by AHRI,
total 2016 commercial units as
reported byAHRE97,000units
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Energy Efficient Cyclone

A Game changing energy efficient commercial
product launched in 1997 and recently upgraded

A Up to 96% thermal efficiency dramatically lowers
operating costs offering short payback

A Represents47% of AOS commercialgas water 3

heater revenues = e

innovation, raining and 247 National account customer service dive market leadershig
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U.S. Commercial Gas MarkeEnergyEfficient Units more than
Doubledin Six Years to 45 percent of units sold4016

2016:

80,000 - 43,950 units
2009: (45% of total)

e 19,000 Units™

M >90% Efficiency

M <90% Efficiency
40,000

Commercial Gas Industry Units

20,000

SourceAHRIndustry DataI

” 2009 2010 2011 2012 2013 2014 2015 2016



Lochinvar End Markets

Hydronic Space
’;" Heating

/ e "KaasH] \
~—— N~ heatingboiler.com
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R Heatln CONDENSING BOILER | .
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2/3 commercial end markets: 1/3 residential end markets
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